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REACH & MAINTAIN 5 STARS -  
Ensure Maximum Reimbursement Percentages
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	 Develop best practices to reach high star 
ratings to ensure bonus payments 

	 Learn from the experts on successful ways 
to improve CAHPS and HOS

	 Maintain high star ratings to ensure future bonus 
payments and maximum beneficiary enrollment

	 Identify incentives for providers to ensure quality 
driven performance

	 Understand the importance of measuring the 
member experience and how to do it effectively

Sponsors & Exhibitors Media Partners

www.MedicareStarRatingConference.com
Email: info@ghpnetwork.com  •  Call 1-800-882-8684A Division of IQPC Healthcare Inc.

BENEFITS OF ATTENDING:

http://ghpnetwork.com/


8:30	 Registration & Complimentary Breakfast

9:00 	 Welcome from GHP Network:

	 Matthew Trotter, Managing Director, GHP Network

9:05 	 Opening remarks from chair

	 John Willis, Senior Director of Star Operations, Cigna-
HealthSpring

9:10 	 KEYNOTE OPENING ADDRESS: Why you want to 
have the best Medicare Star Ratings and what it 
means 
•	 Why should you focus on Stars? And does it need a separate 

focus outside of normal operations?

•	 Will your culture drive Stars success?

•	 Are you investing enough to make a difference?

•	 When can you claim success?

 	 David J. Burianek, Vice President – Clinical Quality & Outcomes, 
Humana

9:50 	 Integrating CAHPS in your Gaps in Care 
Outreach
•	 How to connect the member experience in closing gaps in care 

•	 Understanding how your network is supporting the experience 

•	 CAHPS is an indicator of improvement opportunities

	 Nichole Crandall, Strategic Medicare Program Analyst, Martin’s 
Point Health Care

10:30 	 Break-Tea & Refreshments  

11:00 	 Star Program Management: Leveraging Cross-
Departmental Collaboration 
•	 Understand why who is at the stars table makes a difference

•	 Engage stars team members

•	 Optimize cross-functional collaboration to improve results

•	 Partner with care groups to inform strategies

	 Amy Schultz, Senior Manager, Government Programs, 
HealthPartners 

11:40 	 PCP Incentives: Designing incentives to 
recognize the value of primary care and to drive 
performance
•	 Choosing measures that are aligned with Stars Program

•	 Understand value of providing timely member level performance 
data

•	 How to present results and discuss opportunities

	 Stacy Donohue, Manager, Network Management, Martin’s 
Point Health Care

12:20 	 Lunch

1:20 	 Practical Strategies to Improve Medicare Star 
Ratings
•	 Strategies for improving Diabetes Care 

•	 Developing a Star Rating Risk assessment tool

•	 Incentive programs for providers to drive quality care

•	 Planning for 2016 by developing member incentive programs

 	 Colleen Davison, CMS Star Program Manager, Network Health 
Plan

2:00 	 Improving HEDIS Measures: Driving Results 
Through Alignment, Engagement and Data 
Management
•	 Share the importance of creating alignment in any program to 

achieve results

•	 Discuss key components of Stars program including our 
approach to outreach and aligned incentives

•	 Discuss overall impact of our targeted programs on performance 
measures and Star Ratings

•	 Lessons learned along the way to achieving results

	 Jason Alvarez, Manager, Medicare Strategic Programs, Martin’s 
Point Health Care – Generations Advantage

2:40 	 Break-Tea & Refreshments  

3:10 	 Incentivizing Members for Star Improvement
•	 Why develop an incentive program for members

•	 Factors to consider when developing an incentive program

•	 Initiating an incentive program

•	 Measuring outcomes of an incentive program

 	 David L. Larsen, Director, Quality Improvement, SelectHealth

3:50	 Measuring the Member Experience
•	 Surveying your most important customers 

•	 Effective complaint module tracking

•	 Creating an enterprise customer contact strategy

	 Heather Lacy, Director, Member Customer Service, 
EmblemHealth, Inc.

4:30 	 Close of day one from the chair

	 John Willis, Senior Director of Star Operations, Cigna-
HealthSpring

4:45 	 Cocktail Hour & Networking Reception

To register please visit www.MedicareStarRatingConference.com

DAY ONE Thursday, October 22, 2015

  facebook.com/ghpnetworkus   twitter.com/ghpnetwork   linkedin.com/company/ghp-network 



8:30 	 Registration & Complimentary Breakfast

9:00 	 Opening remarks from chair 

	 John Willis, Senior Director of Star Operations, Cigna-
HealthSpring

9:10 	 KEYNOTE OPENING ADDRESS: Part D Pharmacy 
STARs: Focusing Engagement Strategies to 
Maximize Quality Improvement
•	 Review Part D Measures

•	 Describe Engagement Initiatives

•	 Discuss Challenges and Benefits of Engagement Types

•	 Outline Member Targeting Considerations 

	 Mitzi Wasik, Director, Medicare Pharmacy Clinical Programs, 
Aetna

9:50 	 Partnering with Providers to Motivate Quality 
Care
•	 Strategic planning for quality outcomes 

•	 Customized initiatives – Sharing of best practices 

•	 Incentives which motivate

•	 The importance of accurate data 

	 Janet Cardillo, Director of Network Management Administration 
– Operations, SCAN Health

10:30 	 Break-Tea & Refreshments  

11:00 	 Effectively Engaging Members in an Ongoing 
Process
•	 Being aware of changing perspectives in member engagement 

can impact outcomes related to member health

•	 Ensuring effective resources are available to members can lead 
to improved member satisfaction and improved retention

•	 Coaching is key to success with difficult members

•	 The development of partnerships with the member, provider, 
and payer are important for long term improvement of health 
outcomes

	 John Willis, Senior Director of Star Operations, Cigna-
HealthSpring

11:40 	 Creating a Culture of Customer Focus
•	 Have a powerful “why”

•	 Live the company’s values

•	 Deliver the company’s promise

	 Marcia Griffin, Director, Medicare Operations, Martin’s Point 
Health Care

12:20 	 Lunch

1:20	 Improving CAHPS and HOS Outcomes

	 This special conference focus session will enable all conference 
attendees to engage each of the expert panelists on practical 
solutions to help improve your organizations CAHPS and HOS 
outcomes. Focus Points Include:

•	 Tying stars to revenue

•	 Provider engagement

•	 Strategies that have improved outcomes from the HOS survey

•	 Navigating the 2 year process & analyzing changes in reported 
outcomes

•	 Methods for increasing results for elderly sample populations

•	 Improving HOS outcomes across  multiple  markets

•	 The most utilized member engagement strategies – what has 
worked & hasn’t worked?

•	 Member Incentive programs to increase engagement with 
beneficiaries

•	 How can PDPs engage with members?

	 Presenter and Moderator

	 Janet Cardillo, Director of Network Management, SCAN Health

	 Panelists

	 John Willis, Senior Director of Star Operations,  
Cigna-HealthSpring

	 Colleen Davison, CMS Star Program Manager, Network Health 
Plan

	 Jason Alvarez, Manager, Medicare Strategic Programs, Martin’s 
Point Health Care

	 Amy Schultz, Senior Manager, Government Programs, 
HealthPartners 

	 David L. Larsen, Director, Quality Improvement, SelectHealth

	 Nichole Crandall, Strategic Medicare Program Analyst, Martin’s 
Point Health Care

3:30 	 Close of day from the chair

	 John Willis, Senior Director of Star Operations, Cigna-
HealthSpring

3:40 	 Close of conference

To register please visit www.MedicareStarRatingConference.com

DAY TWO Friday, October 23, 2015

SPECIAL CONFERENCE FOCUS SESSIONS

  facebook.com/ghpnetworkus   twitter.com/ghpnetwork   linkedin.com/company/ghp-network 

SPONSORSHIP AND EXHIBITION OPPORTUNITIES:
Event sponsorship is an excellent opportunity for your company to showcase its products and services to senior level, targeted decision makers. GHP 
Network helps companies like yours achieve important sales, marketing and branding objectives by setting aside a limited number of event sponsorships – 
all of which are tailored to assist your organization in creating a platform to maximize its exposure at the event.

For sponsorship opportunities, please contact Chris Ritchie at 212-885-2799 or email him at Chris.Ritchie@ghpnetwork.com



A Division of IQPC Healthcare Inc.

*Discounts apply to registrations submitted together, at the same time. Cannot be combined with any other discount
Please note:
•	All ‘Early Bird’ discounts require payment at time of registration and before the cut-off date in order to receive any discount.
•	Please view our registration policy for full information about payment, cancellation, postponement, substitution and discounts.
•	Please note multiple discounts cannot be combined.
•	Any discounts offered (including team discounts) must also require payment at the time of registration.
•	All discount offers cannot be combined with any other offer.
•	A $99 processing charge will be assessed to all registrations not accompanied by credit card payment at the time of registration.

*Upon registering for the Branding Pass you will be contacted by IQPC to collect the required information.

CONFERENCE VENUE

MAC CODE 

WEB

EASY WAYS  
TO REGISTER:

www.medicarestarratingconference.com

Call: 1-800-882-8684

EMAIL: info@GHPNetwork.com

FAX: 1-646-378-60254 

Hyatt Regency McCormick Place, Chi-
cago IL
2233 South Dr. Martin Luther King Jr. 
Drive, Chicago, Illinois, 60616, United 
States 
For Reservations please visit:
www.mccormickplace.hyatt.com 

Please note: GHP Network will never 
recommend, approve or appoint any 
third party rooming service to act on our 
behalf. Please be extremely wary if you are 
approached by any such companies. We 
will always endeavor to negotiate the best 
available rates for you so please use the 
Hotel´s website link provided.

A $99 processing charge will be assessed to 
all registrations not accompanied by credit 
card payment at the time of registration.

www.MedicareStarRatingConference.com
Email: info@ghpnetwork.com  
 Call 1-800-882-8684

REGISTRATION DETAILS

Hospitals/Medical Groups/ Medicare Advantage Organizations Register & Pay By 
Sept 11, 2015

Standard Rate

Main Conference $2,095  Save $400 $2,495 

Vendors & Academia Package Register & Pay By 
Sept 11, 2015

Standard Rate

Main Conference $2,695  Save $400 $3,095 

Vendor Branding & Networking Packages Standard Rate

BRANDING PASS – ONLY 10 PASSES AVAILABLE. Includes:
- 3 Day All-Access Pass
- Company Logo on event website
- 50 word company or product description on event website

$3,999

Number of Attendees Savings

3 to 4 10%

5 or more 15%

YES, PLEASE REGISTER ME FOR:

❏ CONFERENCE ONLY  

Attendee Information:

Name: _______________________________________________________________________________________________________ 

Company: ___________________________________________________________________________________________________

Phone: _______________________ ______________________ Email: ___________________________________________________

Special Dietary Needs: If you have a dietary restriction, please contact Customer Service at 1-800-882-8684 to discuss your 
specific needs. 

Payment Information:
q Visa 	 q MasterCard 	 q American Express	 q Discover

Credit Card Number: __________________________________________________________________________________________

Expiration Date: _______/_______/_______        Security Code: ____________

Card Holder’s Name: __________________________________________________________________________________________

Signature: ___________________________________________________________________________________________________

Billing Address on Card: ________________________________________________________________________________________

_____________________________________________________________________________________________________________

MAKE CHECKS PAYABLE IN US DOLLARS TO:  
IQPC HEALTHCARE, INC

* CT residents or people employed in the state of CT 
must add 6.35% sales tax.

Team Discounts: For information on team discounts, 
please contact IQPC Customer Service at 1-800-882-
8684. Only one discount may be applied per registrant.

Special Discounts Available: A limited number 
of discounts are available for the non-profit sector, 
government organizations and academia. For more 
information, please contact customer service at  
1-800-882-8684.

Details for making payment via EFT or wire 
transfer: 
Bank Name: JP Morgan Chase & Co. 
Name on Account: Penton Learning Systems LLC dba 
IQPC 
Account #: 586121852 
ABA/Routing #: 021000021 
Reference: 25542.001

Payment Policy: Payment is due in full at the time 
of registration and includes lunches and refreshment. 
Your registration will not be confirmed until payment is 
received and may be subject to cancellation.

For IQPC’s Cancellation, Postponement and Substitution 
Policy, please visit www.iqpc.com/cancellation

Special Dietary Needs: If you have a dietary 
restriction, please contact Customer Service at 1-800-
882-8684 to discuss your specific needs.

©2015 IQPC. All Rights Reserved. The format, design, 
content and arrangement of this brochure constitute a 
trademark of IQPC.

Unauthorized reproduction will be actionable under the 
Lanham Act and common law principles

http://ghpnetwork.com/

