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SMi Group Proudly Present the 2nd Annual Conference…                
CONFERENCE: 

18TH - 19TH
WORKSHOPS: 20TH

OCT 
2021

Wearable Injectors 
and Connected 
Devices Conference

The latest innovations in digital health and 
on-body drug delivery for the pharmaceutical 
industry

B: Optimising Patient engagement and Creating 
Novel Company Value through Digital Technologies

Workshop Leaders: 
Alex Gilbert, Digital Medicine, huma 

13.00 - 17.00

A: Cross company collaboration to develop 
digital therapeutic solutions using connected devices 

Workshop Leader: 
Digby harris, Global Procurement Lead – Digital Therapeutics, AstraZeneca

8.30 - 12.00

BOOk By 30Th JuNe AND SAVe £200
BOOk By 31ST AuGuST AND SAVe £100

ChAIR FOR 2021:
   Tiffany McIntire, 

Senior Human Factors Engineer, 
Roche

   Oliver Gazeley, 
Senior Device Engineer, 
Roche

FeATuReD 2021 SPeAkeRS INCluDe:
		•		   Julia Frese, Director, Medical & Health Services, TÜV SÜD
		•		   Daniel latham, Head of Connected Health Product 

Development, Novartis
•		   Solange Corriol-Rohou, Senior Director Regulatory Affairs 

and Policy, Europe, AstraZeneca
•		   Mark Milton-edwards, Head of Health Solutions, Teva 

Pharmaceuticals
•		   Ning yu, Director, Head of Device Design and Process 

Development, Biogen
•		   Barbara Stollfuss, Team Lead Medical Affairs, Digital Strategy 

& Transformation, Bayer
•		   James Birchall, Professor of Pharmaceutical Sciences and 

Deputy Head of School, Cardiff university
•		   Olaf lebau, Professional Design Engineer, Boehringer 

Ingelheim
•		   emmanuel Monnin, Device Development Lead, Merck kGaA
…And Many More!

Sponsored by:

hIGhlIGhTS FOR 2021:  
•   Gain insight into developments in wearable devices 

in clinical trials and adapting to decentralised trials during the 

pandemic

•  Explore design strategies for connectivity and digital health with 

sessions from Novartis and Bayer

•  Hear key regulatory updates from regulatory and 

notifi	ed	bodies	including	TÜV	SÜD

•  Discover advances in device design for large volume delivery via 

on-body injectors 

•  Explore and benchmark against industry developments through 

case studies and real world examples in device development for 

on-body injectors



08.00	 Registration & Coffee

09.00	 Chairs’ Opening Remarks
	 Tiffany McIntire, Senior Human Factors Engineer, Roche
	� Oliver Gazeley, Senior Device Engineer, Roche

A Regulatory Outlook

	 OPENING ADDRESS
09.10	� Impact of Medical Device Regulation on Drug  

Device Combination Products  
	 •	 �Introduction of MDR requirements 
	 •	 �Impact of MDR requirements on Drug Device Combinations 
	 •	 �Complexity in regulating connected devices
	� Julia Frese, Director, Medical & Health Services, TÜV SÜD

09.40	 A regulatory outlook for wearable connected devices
	 •	 �The use of digital technologies – how are they used in industry and in 

decision-making
	 •	 �An overview of the current regulatory framework
	 •	 �Currently existing recommendations
	 •	 �Data generation and future considerations
	� Solange Corriol-Rohou, Senior Director Regulatory Affairs and Policy, 

Europe, AstraZeneca

10.10	 MDR Implementation for On-Body Injectors
	 •	 �Integral drug/device combination products and Article 117
	 •	 �Non-integral drug/device combination products and aspects to be 

considered for import, distribution, authorised representative,  
re-packaging & re-labelling

	 •	 �Considerations for pharma industry when implementing relevant MDR 
requirements

	 •	 �How will the MDR impact the future of the drug/device combination 
products industry

	� Andreas Brand, Managing Director, Pro3 Management partnering with 
Congenius 

10.40 	 Morning Coffee

11.10	 Regulatory Considerations for On-Body Delivery Systems
	 •	 �Regulatory analysis of on-body delivery systems as complex delivery devices
	 •	 �FDA expectations for on-body delivery systems
	 •	 �Regulatory considerations for on-body delivery systems as a 

combination product
	� Priti Baker, Manager Regulatory Affairs Combination Products and 

Devices, Biogen

Device Design, Development and  
A Patient Centric Approach PART I

11.40	��� Considerations for product development in Connected Health
	 •	 �Future trends in connected health
		  -	� Outlook for connected devices
		  -	� Exploring the ecosystem in healthcare 
	 •	 �User Experience 
		  -	� Improving the entire patient journey using digital technology
	 •	 �Setting up a connected eco-system 
		  -	� Practical considerations for implementation 
		  -	� Exploring technical and regulatory aspects needed for success
	� Daniel Latham, Head of Connected Health Product Development, Novartis

12.10	H uman Factors Patch Pump Pipeline Planning
	 •	 �Forming a platform HF strategy
	 •	 �Gather inputs: Device competitive intelligence and analysis of known 

use problems
	 •	 �Assessing the potential users in your pipeline
	 •	 �Leveraging existing development activities to gain additional insights
	 Tiffany McIntire, Senior Human Factors Engineer, Roche
	 Flavia Pircher, Human Factors Engineer, Roche

12.40	 Networking Lunch

13.40	� Quantex Single-Use Micro-Pumps – Cutting Edge Tech Behind Drug 
Delivery IoT Devices of the Future

	 •	 �Compact, low cost, disposable, accurate dosing without software 
calibration; can pumps viscous fluids against high back pressures with 
flowrates from 1ul up to 2.4L/hr

	 •	 �Pump forms part of the disposable pack and is primary container agnostic
	 •	 �Pump driver platform programmable by doctors, smartphone controlled 

and connected to the cloud for monitoring and analysis
	 •	 �Low power consumption and ability to communicate with sensors for 

closed feedback loop
	 Rachel An, Medical Device Manager, Quantex Arc Ltd

14.20	� Considerations for early technology evaluation and selection of  
large-volume, on-body injectors

	 •	 �Patient-centric evaluation: incorporating early human factors 
evaluations to inform use case boundaries

	 •	 �Technical approaches to maximize characterization when drug product 
is scarce or unknown

	 •	 �Balancing use, technical, and manufacturing tradeoffs in technology 
selection

	� Megan Heft, Engineering Manager, Device Development, AstraZeneca

14.50	 The power of collaboration to deliver sustainable healthcare
	 •	 �The presentation will outline how the Sustainable Healthcare Coalition, a 

partnership of leading companies and public sector agencies, addresses 
some of the most pressing sustainability issues in global healthcare

	 •	 �Case studies of digital approaches and connected devices will 
demonstrate how healthcare sector industry partners can help the NHS 
achieve NetZero and bring together clinicians and industry to meet the 
challenges of improving sustainability through innovation

	 Fiona Adshead, Chair, Sustainable Healthcare Coalition

Digital Applications for On-Body Devices

15.20 	 Afternoon Tea

15.50      �Overcoming the Divide Between Telemedicine and Clinic with  
High-fidelity Data and Low Impact Devices 

	 •	 �Contemporary medicine has become increasingly reliant on cutting 
edge tools and treatments which are built out within large medical 
centers - requiring patients to come to the care they need

	 •	 �This care model is not adequate for those whom are disadvantaged 
by traditional health disparities, those whom are aging in place and, 
evidenced by the global pandemic, those whom we need to reduce 
the probability of acquiring a communicable disease 

	 •	 �The National Cancer Institute and, more broadly, the U.S. National 
Institutes of Health have been developing and funding initiatives aimed 
at moving the needle towards bringing care-to-patient 

	 •	 �This session will focus on these efforts and the strategy behind them for 
the future of remote patient monitoring

	� Christopher Hartshorn, Program Director, Division of Cancer Treatment and 
Diagnosis, National Cancer Institute of the U.S. National Institutes of Health

16.20	� Digital Product Development - Connecting the team as well as the device
	 •	 �Case Study: Illustrating how the development process for digital 

medical devices requires effective collaboration across a wide range of 
technical disciplines

	 •	 �The challenges that this can present
	 •	 �Strategies to address these challenges
	 Chris Hurlstone, Director of Engineering, Team Consulting

16.50	� Wearable injectors and digital applications
	 •	 �How to reconcile the areas drug development, medical device and 

advanced digital applications 
	 •	 �Development, LCM and regulatory strategy, from data collection to 

medical devices
	 Norbert Lauber, Head Autoinjector & Large Volume Delivery Systems, Novartis 

17.20 	 Chair’s Closing Remarks and Close of Day One
	 Tiffany McIntire, Senior Human Factors Engineer, Roche
	� Oliver Gazeley, Senior Device Engineer, Roche

Wearable Injectors and Connected Devices Conference		
Day One  |  Monday 18th October 2021                                  www.wearable-injectors.co.uk  

 Register online at www.wearable-injectors.co.uk   

SPONSORSHIP AND EXHIBITION OPPORTUNITIES
SMi offer sponsorship, exhibition, advertising and branding packages, uniquely tailored to complement your company’s marketing strategy. Prime networking

opportunities exist to entertain, enhance and expand your client base within the context of an independent discussion specific to your industry. should you wish to join
the increasing number of companies benefiting from sponsoring our conferences please call: Alia Malick on +44 (0) 20 7827 6168 or email: amalick@smi-online.co.uk

Sponsored by

Letter from the ChairS:

Dear Colleague,

As co-chairs of SMi’s Wearable Injectors and Connected Devices conference, 
we cordially invite you to attend this highly anticipated event taking place on 
the 18th-19th of October 2021 in London. The 2nd annual Wearable Injectors and 
Connected Devices conference will bring together expertise from individuals in 
multiple disciplines in the field addressing key drivers of the market including large 
volume delivery, user-centric self-administration and digital applications for an 
enhanced user interface.

Delegates stand to gain many valuable insights from this event such as: 
- � �Regulatory outlooks on on-body injectors, medical apps and connected devices
- � �Case studies and industry insights into patch pump pipeline planning, early 

technology evaluations and selection for large volume delivery
- � �Design strategies for connected solutions and digital product development real-

world examples
- � �Enhancing the patient administration experience for large volume delivery 

Following to the main event, two post-conference workshops will be held on 
Wednesday 20th October. There will be the opportunity to discuss ‘Cross Company 
Collaboration to Develop Digital therapeutic Solutions Using Connected Devices’ 
and engage in ‘Optimising Patient Engagement & Creating Novel Company Value 
through Digital Technologies’. 

As co-chairs of this event, we look forward to welcoming you to this must-attend 
conference in London this October.

Yours Sincerely,	

Tiffany McIntire, 	  
Senior Human 
Factors Engineer, 
Roche

Oliver Gazeley,
Senior Device 
Engineer, 
Roche

Avery Dennison Medical, part of Avery Dennison Corporation (NYSE: AVY), brings more than four decades of expertise in adhesive chemistries, performance 
characteristics and production technologies focused on pressure-sensitive adhesives for medical applications. Our work aims to meet the current demands 
and future needs of medical device providers, helping them find ways to improve patient care while keeping costs in check. Our vast portfolio of proven 
products is in daily use at medical facilities throughout the world. Through long-term relationships with original equipment manufacturers, industry-specific 
converters and leading universities, we continually find new ways to meet evolving market requirements. Our approach revolves around four key attributes: 
We are research-driven, customer-focused, technologically advanced and globally integrated. https://medical.averydennison.com

Quantex is the global leader in single-use pump technology enabling big-impact, game-changing fluid delivery solutions across sectors. Privately owned, 
Quantex holds 74 global patents commercially deployed for customised-catalogue pumps, bespoke-designed pumps and entire system designs.  The 
pumps provide precision dosing with low power consumption enabling equipment to be more compact, less expensive and requiring zero cleaning/
calibration. www.quantex-arc.com



Wearable Injectors and Connected Devices Conference        
Day Two  |  Tuesday 19th October 2021                                     www.wearable-injectors.co.uk 

 Register online at www.wearable-injectors.co.uk   Alternatively fax your registration to +44 (0)870 9090 712 or call +44 (0)870 9090 711

MARkeTING OPPORTuNITIeS
Want to know how you can get involved? Interested in promoting your services to this market?  

Contact Jinna Sidhu, SMi Marketing on +44 (0) 207 827 6088 | Fax +44 (0) 207 827 6089 or email: hsidhu@smi-online.co.uk    

Supporting Media PartnersOffi cial Media Partner

08.30 Registration & Coffee

09.00 Chair’s Opening Remarks
 Tiffany McIntire, Senior Human Factors Engineer, Roche
  Oliver Gazeley, Senior Device Engineer, Roche

WeARABle DeVICeS IN ClINICAl TRIAlS

 OPeNING ADDReSS
09.10 Digital data collection within observational studies
	 •	 	Challenges	in	digital	data	collection	within	observation	

studies
	 •	 	The	VENTASTEP	Study	(Clinical	Outcomes	and	Simultaneous	Digital	

Tracking of Daily Physical Activity, Heart Rate, and Inhalation 
Behavior	in	Patients	With	Pulmonary	Arterial	Hypertension)

	 •	 	An	overview	of	further	digital	case	studies
  Barbara Stollfuss, Team Lead Medical Affairs, Digital Strategy & 

Transformation, Bayer

09.40 Remote patient monitoring - what have the last 18 months taught us? 
	 •	 	I	will	discuss	how	decentralised	trials	can	help	overcome	another	

pandemic	like	COVID-19	in	relation	to	ongoing	clinical	trials
	 •	 	How	empowering	the	patient	and/or	carer	to	get	them	recording	

their own health data can at least ensure that some results can 
come from a trial impacted by a pandemic

	 •	 	Future	trials	must	have	a	contingency	plan	in	place	if	trial	sites	are	in	
lockdown

	 •	 	How	regulators	need	to	be	willing	to	discuss	changes	to	trials	and	
protocols during a time of crisis so that a trial can continue

 Daniel lewi, Head of Business Development, Aparito

 PANel DISCuSSION
10.10       Wearable Injectors and Connected Devices: Challenges 

from Design to Market
	 •	 	Considering	feedback	from	clinical	trials	to	incorporate	

human factors and usability in device design
	 •	 	Usability	testing	for	effective/clear	instructions	for	use	(IFU)
	 •	 	Clinical	trials	for	digital	therapeutics:	key	considerations	for	

regulatory approval
	 •	 	Post-market	surveillance	studies	and	considering	the	evolving	

regulatory landscape
 Moderators: 
 Tiffany McIntire, Senior Human Factors Engineer, Roche
  Oliver Gazeley, Senior Device Engineer, Roche
 Panellists:
 Mark Milton-edwards, Head of Health Solutions, Teva Pharmaceuticals
  Norbert lauber, Team Head Packaging & Device Development, 

Novartis
  Blaine Martin, Director, Medical Device Customer Success & Training, 

Merck kGaA

10.50  Morning Coffee

DeVICe DeSIGN, DeVelOPMeNT AND 
A PATIeNT CeNTRIC APPROACh PART II

11.20   Pharmaceutical company challenges with large volume wearable 
injectors 

	 •	 	Wearable	injector	market	overview
	 •	 	Existing	technologies	
	 •	 	Therapy	perspectives
	 •	 	User	perspectives
 emmanuel Monnin, Device Development Lead, Merck kGaA

11.50  What does it take to design a good digital experience in healthcare 
products?

	 •	 	How	to	design	a	digital	product	while	understanding	behaviours
	 •	 	How	important	user-centric	design	is	for	digital	solutions
	 •	 	Latest	design	tools	and	techniques	used	to	develop	digital	

products exploring best practice in screen layouts; prompts; 
language and more

	 •	 	Approaches	to	prototyping	and	user	testing
 Paul Greenhalgh, Director of Design, Team Consulting
 Ben Cox, Head of Digital Design, Team Consulting

12.20  Patient centric design paradigms for wearable injectors and 
connected devices 

	 •	 	Why	different	PrimPacks	and	fi	ll	volumes	are	needed	for	different	
therapeutic areas

	 •	 	How	to	utilize	the	various	wearable	injector	variants	currently	under	
development

	 •	 	What	connectivity	provides	for	user	guidance	and	patient	
adherence

 Olaf lebau, Professional Design Engineer, Boehringer Ingelheim

12.50  Networking lunch 

CASe STuDIeS IN WeARABle DeVICeS AND CONNeCTeD PlATFORMS

13.50 Digital Inhaler Case Study: New Variables and New Analyses
	 •	 	Framing	the	question	(objective)	is	key
	 •	 	Design	thinking	is	not	about	human	error,	it	is	a	simply	a	tough	design	

challenge
	 •	 	It	is	not	always	possible	to	work	a	priori
 Mark Milton-edwards, Head of Health Solutions, Teva Pharmaceuticals

 SPOTlIGhT SeSSIONS
14.20      Introduction to microneedle technology
	 •	 	Healthcare	applications	for	microneedles
	 •	 	Microneedle	design	and	state	of	the	art
	 •	 	Human	centred	design	of	microneedle	products
	 •	 	Considerations	for	regulatory	and	clinical	adoption
  James Birchall, Professor of Pharmaceutical Sciences and Deputy 

Head of School, Cardiff university

14.40 emerging Technologies for Intelligent Delivery and Diagnostics
	 •	 	Microneedle	technologies	for	minimally	invasive	skin	interface
	 •	 	Programmable	micropumps	and	actuators	for	precise	drug	

delivery on demand
	 •	 	Embedded	sensors	and	communications	will	enable	closed-loop	

diagnostics and increased patient adherence
	 •	 	Circular	economy	principles	will	play	a	key	role	in	the	design	of	

next generation injector devices
 Conor O’Mahony, Principal Scientist, Tyndall National Institute

15.00  Afternoon Tea

15.30 Smart Packaging to Improve Patient Adherence
	 •	 	Adherence	is	Key	to	Therapeutic	Success
	 •	 	Smart	Packaging	Landscaping	
	 •	 	Opportunities	in	Clinical	Trial
	 •	 	Bringing	Smart	Packaging	to	Commercial	Markets
  Ning yu, Director, Head of Device Design and Process Development, 

Biogen

16.00 Innovations in Patient Medical Device Training
	 •	 	Today,	more	than	ever,	it	is	possible	to	reinforce	key	device	

training messages found in the IFU by using engaging, interactive 
technologies that can be easily accessed on a patients’ 
smartphone or tablet

	 •	 	The	Merck	Connected	Health	&	Devices	training	team	have	had	
success exploring the potential for emerging technologies that will 
soon become commonly available, to enhance the overall patient 
experience at the start of their treatment

	 •	 	Providing	digital	tools	to	support	patients	as	they	use	their	device	at	
home may also help mitigate common device complaints

  Blaine Martin, Director, Medical Device Customer Success & Training, 
Merck kGaA 

16.30 Chair’s Closing Remarks and Close of Day Two 
 Tiffany McIntire, Senior Human Factors Engineer, Roche
  Oliver Gazeley, Senior Device Engineer, Roche



PRe-CONFeReNCe WORkShOP A
08.30 - 12.00

Workshop Leader: 
Digby harris, Global Procurement Lead – Digital Therapeutics,

AstraZeneca

 half-Day Post-Conference Workshops
Wednesday 20th October 2021

Cross company collaboration to develop digital therapeutic solutions using connected devices

Overview of the workshop:
Digital therapeutics using connected devices are often developed in 
collaboration between pharma, device and software developers, data 
platform owners, data providers, wearables and sensor providers and 
others.

This workshop will focus on:
•	 		Reviewing	the	typical	scope	and	component	elements	of	a	digital	

therapeutic
•	 	Key	considerations	for	a	successful	multi-party	collaboration
•	 Development	of	the	collaborations	of	the	future

About the workshop leader:
Digby harris is AstraZeneca’s Global Procurement lead for 
Digital Therapeutics and has been involved in developing 
Digital Therapeutics alliances for over 6 years (including 
connected	 device	 development).	 	 During	 that	 time	 Digby	
has also been AstraZeneca’s Global Procurement lead for 

drug	 delivery	 device	 development.	 	 Previously	 Digby	 has	 worked	 in	
technology licensing and research collaborations in the Oncology and 
Respiratory	areas.

About the Organisation:
AstraZeneca is a global, science-led biopharmaceutical business and 
our	innovative	medicines	are	used	by	millions	of	patients	worldwide.

Programme

08.30 Registration and Coffee

09.00 Opening Remarks and Introductions

09.10  Session 1: Scope and Components of a Digital Therapeutic
	 	 •	 		Hardware	
	 	 •	 		Software		
	 	 •	 What	else?
	 	 •	 		Case	Studies

09.50   Session 2: What makes a successful multi-partner, digital 
therapeutic collaboration?

	 	 •	 		What	are	the	key	attributes	of	a	digital	therapeutic	collaboration	that	
distinguish	them	from	other,	more	traditional	types	of	collaboration?

	 	 •	 		What	attributes	does	a	digital	therapeutic	client	(e.g.	a	
pharma)	seek	in	its	technology	provider	partners?

	 	 •	 		What	attributes	does	a	digital	therapeutic	technology	provider	
(e.g.	a	connected	device	supplier)	seek	from	its	clients?

	 	 •	 		What	other	factors	make	a	successful	digital	therapeutics	
collaboration?

10.30  Morning Coffee

11.00   Session 3: What is the Digital Therapeutic landscape today and 
how is it evolving?

	 	 •	 		Who	are	the	key	players	currently?
	 	 •	 		Who	is	emerging	on	the	scene?
	 	 •	 		How	is	the	technology	landscape	evolving?
	 	 •	 		What	alliances	are	developing?
	 	 •	 		What	factors	are	shaping	the	alliances	of	the	future?
	 	 •	 		What	will	the	landscape	look	like	in	5	to	10	years	time?	

11.50  Closing Remarks

12.00  end of Workshop 

Programme

13.00 Registration and Coffee

13.30 Opening Remarks and Introductions 

13.40   Session 1: Creating Successful Digital Support Programs
	 •	 	Overview	of	the	Huma	process	to	creating	

digital tools
	 •	 	Huma’s	levers	of	success	to	engage	patients
	 •	 	A	guide	to	implementation	and	scaling
	 •	 	Key	considerations

14.20 Session 2: Maximising Value through RWe
	 •	 	An	introductory	guide	to	RWE
	 •	 	The	benefi	ts	of	collecting	RWE
	 •	 	Key	Considerations
	 •	 	Group	exercise

15.00 Afternoon Tea

15.30  Session 3: how (and Why) to Create Digital Biomarkers
	 •	 	An	introductory	guide	to	Digital	Biomarkers
	 •	 	The	Long-term	value	and	benefi	ts	of	creating	Digital	Biomarkers
	 •	 	Key	Considerations
	 •	 	Group	exercise

16.10 Session 4: Case Studies
	 •	 	Case	Study	1	–	Patient	Support	Program	

for drug delivery device
	 •	 	Case	Study	2	–	RWE	Collection	for	a	medical	device	player
	 •	 	Case	Study	3	-	Digital	Biomarker	to	track	Neurological	symptoms
	 •	 	Group	Exercise

16.50  Closing Remarks

17.00  end of Workshop

Workshop Overview:
During	this	workshop,	Huma	(a	global	leader	in	the	fi	eld	of	Digital	Health)	
will share their experience and learnings on creating engaging Patient 
Support Programs to support the Life Sciences and Medical device 
industries.

Huma	will	also	explore	the	opportunities	that	arise	from	digitized	patient	
support,	 such	as	 the	collection	of	 real-world-evidence	 (RWE)	 for	 value	
dossiers,	 and	 the	 creation	 of	 novel	 digital	 biomarkers	 for	 quantifying	
illness.	

Why you should attend this workshop:
•	 	Insights	on	digital	engagement	from	a	market	authority
•	 	Step-by-step	guides	to	creating	successful	digital	programs
•	 Improved	understanding	of	value-adds	such	as	RWE
•	 Introductory	guide	to	digital	biomarkers
•	 In-market	case	studies	on	all	of	the	above

About the workshop leader:
Alex has worked within the Digital Health industry for a number 
of years alongside healthcare, pharmaceutical and tech 
organisations.	 He	 joined	Huma	as	 one	of	 their	 fi	rst	 employees	
and currently manages some of their global Life Sciences 
Partnerships	 and	 Digital	 Medicine	 development.	 His	 passion	

is the use of technology to empower and engage the patient to take 
control	of	their	care.

About the Organisation:
huma is one of the UK’s highest-growth digital health companies, having 
raised	over	50	Million	in	funding,	whilst	partnering	with	Apple	and	Tencent.	
They work with the leading brands within the Life Sciences and Medical 
Device sector to deliver engaging patient support, collect market data, 
enable	improved	clinical	trials	and	create	digital	medicines.

PRe-CONFeReNCe WORkShOP B
13.00 - 17.00

Workshop Leader: 
Alex Gilbert, Digital Medicine, 

huma

Optimising Patient engagement and Creating Novel Company Value through Digital Technologies



WeARABle INJeCTORS AND CONNeCTeD DeVICeS CONFeReNCe 2021
Conference: Monday 18th & Tuesday 19th October 2021, Copthorne Tara Hotel, Kensington, London, UK 

Workshops: Wednesday 20th October 2021, Copthorne Tara Hotel, Kensington, London UK

4 WAyS TO ReGISTeR
www.wearable-injectors.co.uk      

 FAX your	booking	form	to	+44	(0)	870	9090	712

PhONe	on	+44	(0)	870	9090	711
 POST your booking form to: Events Team, SMi Group Ltd, 

India	House,	45	Curlew	Street,		London,	SE1	2ND,	UK

 If you have any further queries please call the events Team on tel +44 (0) 870 9090 711 or you can email events@smi-online.co.uk

 unique Reference Number  

Our Reference  lVP-329

Terms and Conditions of Booking

Please	complete	fully	and	clearly	in	capital	letters.	Please	photocopy	for	additional	delegates.

Title: Forename:

Surname: 

Job Title: 

Department/Division:

Company/Organisation:

email:
If you would like to continue to receive email updates about our 
events, please tick □

Company VAT Number:

Address: 

Town/City: 

Post/Zip Code:       Country:  

Direct Tel:      Direct Fax: 

Mobile: 

Switchboard: 

Signature:            Date:
I	agree	to	be	bound	by	SMi’s	Terms	and	Conditions	of	Booking.

ACCOuNTS DePT

Title: Forename:

Surname: 

email:

Address (if different from above): 

Town/City: 

Post/Zip Code:       Country:  

Direct Tel:      Direct Fax:   

DeleGATe DeTAIlS

 VeNue      Copthorne Tara hotel, Scarsdale Place, kensington, london W8 5Sy

□  Please contact me to book my hotel
Alternatively call us on +44 (0) 870 9090 711, 
email: events@smi-online.co.uk or fax  +44 (0) 870 9090 712

Payment: If payment is not made at the time of booking, then an invoice will be issued and must be 
paid	immediately	and	prior	to	the	start	of	the	event.	If	payment	has	not	been	received	then	credit	
card	details	will	be	requested	and	payment	taken	before	entry	to	the	event.	Bookings	within	7	days	
of	event	require	payment	on	booking.	Access	to	the	Document	Portal	will	not	be	given	until	payment	
has	been	received.	
Substitutions/Name Changes: If you are unable to attend you may nominate, in writing, another 
delegate	to	take	your	place	at	any	time	prior	to	the	start	of	the	event.	Two	or	more	delegates	may
not	‘share’	a	place	at	an	event.	Please	make	separate	bookings	for	each	delegate.
Cancellation: If you wish to cancel your attendance at an event and you are unable to send a 
substitute,	then	we	will	refund/credit	50%	of	the	due	fee	less	a	£50	administration	charge,	providing	
that	cancellation	 is	made	 in	writing	and	 received	at	 least	28	days	prior	 to	 the	start	of	 the	event.	
Regretfully	cancellation	after	this	time	cannot	be	accepted.	We	will	however	provide	the	conferences	
documentation via the Document Portal to any delegate who has paid but is unable to attend 
for	any	reason.	Due	to	the	interactive	nature	of	the	Briefi	ngs	we	are	not	normally	able	to	provide	
documentation	 in	 these	 circumstances.	 We	 cannot	 accept	 cancellations	 of	 orders	 placed	 for	
Documentation	or	the	Document	Portal	as	these	are	reproduced	specifi	cally	to	order.	If	we	have	to	
cancel the event for any reason, then we will make a full refund immediately, but disclaim any further 
liability.
Alterations: It may become necessary for us to make alterations to the content, speakers, timing, venue 
or	date	of	the	event	compared	to	the	advertised	programme.	SMi	may	also	transition	the	conference	
to	a	virtual	platform	at	any	time	in	its	sole	discretion.	SMi	may	make	any	such	changes	with	no	refund.
Privacy policy / Opt Out: For full details on our privacy policy please go to
http://smi-online.co.uk/privacy-legals/privacy-policy.	If	you	no	longer	wish	to	receive	email
updates	you	can	opt	out	by	going	to	the	following	webpage	http://www.smi-online.co.uk/opt-out

DOCuMeNTATION
I cannot attend but would like to Purchase access to the following Document 
Portal/Paper Copy documentation.  Price   Total
□    Access to the conference documentation 

on the Document Portal  £499.00  + VAT  £598.80
□    The Conference Presentations – paper copy  £499.00  -  £499.00

(or	only	£300	if	ordered	with	the	Document	Portal)

 Payment must be made to SMi Group ltd, and received before the event, by one of 
the following methods quoting reference P-329 and the delegate’s name. Bookings 
made within 7 days of the event require payment on booking, methods of payment:

□ uk BACS Sort Code 300009, Account 00936418
□ Wire Transfer	 Lloyds	TSB	Bank	plc,	39	Threadneedle	Street,	London,	EC2R	8AU
	 	 Swift	(BIC):	lOyDGB21013, Account 00936418
  IBAN GB48 lOyD 3000 0900 9364 18
□ Cheque	 We	can	only	accept	Sterling	cheques	drawn	on	a	UK	bank.
□ Credit Card  □ Visa			□ MasterCard   □ American Express 
SMi Group will apply surcharges to commercial cards
Please tick here □ if the card provided is not a commercial card

Card No:  □□□□ □□□□ □□□□ □□□□
Valid	From	□□/□□   Expiry Date □□/□□
CVV	Number	□□□□ 3	digit	security	on	reverse	of	card,	4	digits	for	AMEX	card	

Cardholder’s Name: 

Signature:     Date:

I	agree	to	be	bound	by	SMi’s	Terms	and	Conditions	of	Booking.

Card Billing Address		(If	different	from	above):

 

PAyMeNT

VAT	at	20%	 is	charged	on	the	attendance	fees	 for	all	delegates.	VAT	 is	also	charged	on	
Document portal and literature distribution for all UK customers and for those EU Customers 
not supplying a registration number for their own country here 

VAT

CONFeReNCe PRICeS GROuP DISCOuNTS AVAIlABle

I would like to attend: (Please tick as appropriate) Fee VAT Total

IN-PeRSON ATTeNDANCe

□ Conference & 2 Workshops £2697.00   + VAT   £3236.40
□ Conference & 1 Workshop    A  □     B  □    £2098.00  + VAT   £2517.60
□ Conference only  £1499.00   + VAT    £1798.80
□ 2 Workshops  £1198.00   + VAT   £1437.60
□ 1 Workshop only                       A  □     B  □  £599.00   + VAT   £718.80

     
                 
    
      
                                    

PROMOTIONAl lITeRATuRe DISTRIBuTION 

□

  

Distribution of your company’s promotional 

literature to all conference attendees 

       

£999.00 

 

+ VAT 

 

£1198.80
As an added benefi

 

t of attending this conference, check here to receive a free 
subscription to Medical Design Briefs, the leading new technology magazine for 
bio-medical professionals. 

 

Choose either: 

 

□

 

Print (u.S. only) 

 

□

 

Digital

 

The conference fee includes on-demand access to recorded presentations, conference 
papers,	 and	 the	 Document	 Portal.	 Presentation	 materials,	 including	 recordings,	 will	 be	
subject	to	distribution	rights	by	speakers.	Please	note	that	some	presentations	may	not	be	
available	for	access	or	download.	Access	information	for	recorded	presentations	and	the	
document	portal	will	be	sent	to	the	e-mail	address	provided	during	registration.	Details	are	
sent	within	24	hours	post-conference.

□ BOOk By 30Th JuNe TO ReCeIVe £200 OFF The CONFeReNCe PRICe
□ BOOk By 31ST AuGuST TO ReCeIVe £100 OFF The CONFeReNCe PRICe

eARly BIRD 
DISCOuNT


