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Dear friends of the Academy,

From February 26 through March 1, 2014, the American Academy of
Orthotists and Prosthetists will hold its biggest and best Annual Meeting
and Scientific Symposium. We hope you will join us in Chicago for this
exciting event and share your knowledge and product information with
our attendees,

The Exhibit Hall experience is one of the most popular aspects of our
meeting. You will have the chance to meet personally with nearly 2,000
members of our profession, including:

+ Private O&P practitioners and pedorthists;

« O&P facility owners and managers;

« Hospital department directors;

» Central fabrication managers;

« O&P technicians, fitters, residents, assistants, and students;

« Therapeutic shoe fitters;

« Mastectomy fitters;

« CAD/CAM manufacturers;

« Lab and clinical supply manufacturers;

« Lab equipment manufacturers;

« Orthotic and prosthetic distributors; and

« O&P service providers.

The Academy Annual Meeting is the premier event for O&P professionals
from around the waorld, and the Exhibit Hall is one of its most attractive
sources of continuing education credits. Attendees will earn credits for
visiting your booth and hearing from you about the latest in O&P technol-
ogy and care. In a survey of our attendees, more than 90 percent said
they go on to purchase products and supplies from the companies that
exhibit at our meeting.

You are a real partner in this meeting. You will have the undivided atten-
tion of all of our attendees during several hours of the meeting when no
courses are scheduled. We will serve lunch in the Exhibit Hall to add to
the crowds you will meet during the show.

We hope you will read this Exhibitor Prospectus carefully and learn
about all the ways you can participate and become a part of the Academy
family.

We urge you to submit your contract quickly to ensure you obtain your
ideal location in the Exhibit Hall.

Our attendees need you, as does the Academy, to help us continue to
serve O&P professionals.

See you in Chicago!
Sincerely,

Bove P 500 (3D tased —

Peter D. Rosenstein
Executive Director



8’ x 10’ Booths Give Visual
Distinction to Exhibitors

For those companies that need larger space than our
traditional tabletop exhibit allows, we are pleased to offer a
full-size booth measuring 8’ x 10’ and 8’ in height.

Booth includes:

« Standard company identification sign (7" x 44")

Eight foot high back wall drape and three foot side rail drape
Two chairs

Wastebasket .
TWO complimentary registrations. One badge may be Slgn up early and save!
used for a full-time employee to earn mandatory

continuing education (MCE) credits at no additional charge. Before March 22, 2013: $2,300
Refreshment breaks in the Exhibit Hall After March 22, 2013: $2,400
Complimentary meals in the Exhibit Hall

Two tickets to the Welcome Reception ($90 value)
QOvernight security

A listing in the Onsite Exhibitor Directory, often used as
a buyer’s guide by practitioners

Traditional Tabletop

The Exhibit Hall at the Academy Annual Meeting is a favorite with
exhibitors and practitioners alike because of the intimacy afforded
by tabletop displays. Members feel at ease talking with exhibitors at
tabletop exhibits and mention in evaluations that these interactions
add significant value to the show.

Traditional tabletop includes:

« One 6’ draped table (72"L x 24”W x 30"H)

« Two chairs

« Wastebasket

« Standard company identification sign (7" x 44”)

« TWO complimentary registrations. One badge may be used : |
for a full-time employee to earn mandatory continuing S'Igl"l up early and save!
education (MCE) credits at no additional charge. Before March 22, 2013: $1,300

« Complimentary meals in the Exhibit Hall

« Two tickets to the Welcome Reception (590 value)
« Overnight security

= A listing in the Onsite Exhibitor Directory, often used as a buyer’s guide by practitioners.

A traditional tabletop exhibit may not exceed 30" above table height and may not restrict attendees’ view
of the Exhibit Hall. You must be able to work behind your table. The blocking of aisles is strictly prohibited.



Technical Workshops

Technical Workshops are a unique way to promote your company’s success and expertise.

Semetimes it is best to show people how to most
effectively use your product. Technical Workshops are
not sales pitches—they are factual presentations of new
solutions to existing problems. They provide an ideal
atmosphere to share expertise, demonstrate tech-
niques, and discuss procedures that distinguish your
company’s product from your competitor’s. Due to their
popularity with attendees, the number of workshops
offered has doubled in the past few years and they sell
out quickly. Workshops do not run concurrently with

education sessions.

A title and five-sentence description must accompany

The cost to sponsor a
Technical Workshop is $1,200.

your submission to request a Technical Workshop.

Descriptions should focus on the purpose of the work-

shop, the benefits derived from the technique,

technology, and methods used, and a brief summary of patient outcomes. Workshop requests may be sub-
mitted online at www.academyannualmeeting.org or by mail. The title and description will be used in the
meeting’s Preliminary and Final Programs.

Deadlines

Be sure to meet the
following deadlines

for both Technical
Workshops and Product
Display Showcases:

Inclusion in Session
Preview
July 5, 2013

Inclusion in
Preliminary Program
August 2, 2013

Inclusion in
Final Program
November 29, 2013

Manufacturers may sponsor a maximum of two Technical Workshops.
Only exhibiting companies can offer Technical Workshops. In the event
that space is available closer to the meeting date, the Academy reserves
the right to open additional slots.

Technical Workshops will be highlighted in the Session Preview, Prelimi-
nary Program, featured on the Academy website, and listed in the Final
Program. A title and brief workshop description are due by August 2.

Product Display Showcases

Product Display Showcases are interactive education opportunities
that serve as a direct sales pitch for your company.

You can highlight your new products and services in a specially-designed
theater right on the show floor during Exhibit Hall hours. Demonstrate
your product, show a video, offer a Q&A session—you decide the format.
The 30-minute Product Display Showcases are typically scheduled on
Thursday, Friday, and Saturday. Product Display Showcases are featured
during unopposed exhibit time. Dates and times are subject to change as
the program is finalized. The title of your showcase is due by August 2.

The cost to sponsor a Product Display Showcase is $1,000.



Sponsorship Opportunities

Room Key

Everyone needs a room key! Your company’s logo can be prominently displayed on the hotel room keys
distributed to meeting guests. The key is limited to one sponsor.

Cost to sponsor is $7,500.

Welcome Reception

Join your colleagues at the Exhibit Hall Grand Opening Welcome Reception. All meeting attendees are
invited and encouraged to attend. The reception is included in attendees’ registration fee.

Sponsor a bar for 52,000 and receive additional recognition in various promotional materials.

Conference Bags

Imagine nearly 2,000 meeting attendees carrying a bag with your company’s logo on it. Bags are distributed
onsite and contain all program materials.

Cost is 57,000 to be the exclusive sponsor or 54,000 each for two co-sponsors. Sponsors will be allowed to
include a one-page insert, which must be approved by the Academy, in the registration bags.

Convention Neck Wallet

It’s a badge holder, lanyard, and wallet all in one. The convention wallet features two zippered pouches
for your valuables and is perfect for storing your room key, ID, business cards, and cash. The neck strap
can be adjusted for a perfect fit. The top portion of the convention wallet is specifically designed for your
company’s logo.

Cost is 55,000 to be the exclusive sponsor.

Customized HTML Emails

The Academy will send customized HTML emails that highlight the education programming and special
events taking place at the Academy’s 40th Annual Meeting & Scientific Symposium in Chicago. More than

10 emails will be sent over the six months preceding the meeting to our more than 3,000 members. Sponsor
an email and your company’s name and logo will appear in a banner ad. This offer is limited to

exhibiting companies only and no more than two emails may be sponsored by the same company.

The cost to sponsor is 5250 per email.

Website Banner Advertisement
Reach thousands of O&P

practitioners and healthcare TatFCONER; Nathe
professionals by placing a display iﬁ%ﬁ
ad on the Academy’s Annual Meeting website, Y it fannd
www.academyannualmeeting.org. 205 %‘;m';.;‘;n:.&:g?c
Sponsors are limited to two ad spots o T W
that will be live from September 2013 to R thitonng
February 2014—six full months. www.yourwebsite.com

The cost per ad is $1,000. """""‘"‘f%’“""”

Your Company Name
www.yourwebsite.com
Losem |psum dolor sit Bmet. consectetur adipiscing efit. Nam & dul vitae
quam matts convallls. Mascenas spet risus odlo, ac adiplecing odlo,

Quisque id nulla eget felis mattls accymean, Morbl ullamcorper ipsum in
rescyue tacilisis & mistique diam uttices.

Visit us at booths gog, g0

B

556 px




Print Advertisements

Session Preview Advertisement

A full-color, half-page ad that appears on the back panel of our Session Preview—a full-color eight-panel
fold-out self-mailer. Your half-page ad will appear above the mailer panel for prime visibility. The front
cover banner ad is available for even more exposure. The preview is the eagerly-anticipated first promo-
tional piece for the meeting and is mailed to more than 13,000 people in August and launches the Annual
Meeting website. It highlights program topics, hotel information, list of exhibitors, and Technical Workshop
SpoNSors.

The cost to sponsor either the front banner or back cover ad is 52,500 each.

Session Preview Front cover banner Back cover
P : 8.75" wide x 1.25" tall 8.75" wide x 5.25” tall
Ad Specifications (includes .25" bleed) (includes .25 bleed)

Due by July 5, 2013

Artwork submissions must be in
full-color PDF format, 300-600 dpi.

Preliminary Program Advertising

Your company could be one of just four advertisers included in the Preliminary Program. A full-color ad in
the Preliminary Program is the perfect opportunity to capture the attention of more than 17,000 O&P
professionals just as they are making their plans to attend the show. The program is posted on the Annual
Meeting website for the three months prior to the meeting in Flip Format.

Inside front cover: $2,750

Inside back cover: $2,750

Half-page back cover: $2,500 (This ad spot appears just above the self-mailer section.)

Preliminary Program

Inside back cover

Ad Specifications 8.75" wide x 11.25” tall

Due by August 12, 2013 (includes .25” bleed) Artwork submissions must be in
full-color PDF format, 300-600 dpi.

Inside front cover Half-page back cover

8.75” wide x 11.25” tall 8.75” wide x 5.25” tall

(includes .25" bleed) {includes .25” bleed)

Program Update Advertising

A premium advertising spot, the Program Update is mailed to more than 13,000 practitioners and is the final
promotional piece before the Annual Meeting. This is a full-color, half-page ad space that appears on the
mailer page just above the recipient’s name and address. The Program Update will be mailed on a meeting-
by-meeting basis. Please contact Diane Ragusa at dragusa@oandp.org to check availability.

Cost to sponsor either the front banner or back cover ad is 52,500 each.

Program Update Front cover banner Back cover
el 8.75” wide x 1.25” tall 8.75” wide x 5.25” tall
Ad Specifications (includes .25" bleed) (includes .25” bleed)

Due by October 18, 2013

Artwork submissions must be in
futl-color PDF format, 300-600 dpi.




Final Program Advertising

Maximize the exposure of your company’s products and services by placing a full-color advertisement in
the Annual Meeting Final Program. The program is distributed to all Annual Meeting registrants and
features the Program At-a-Glance, meeting room assignments, exhibitor booth numbers, and much more.
The Final Program is a critical tool that attendees use to map out their Annual Meeting education and
exhibit experience.

Inside front cover: 52,000

Inside back cover: $2,000

Back cover: $2,500

Final Program

Ad SPECiﬁcations Inside back cover
Due by November 29, 2013 8.75” wide x 11.25” tall

(includes .25” bleed) Artwork submissions must be in
Inside front cover full-color PDF format, 300-600 dpi.
8.75” wide x 11.25” tall Full-page back cover
(includes .25" bleed) 8.75” wide x 11.25” tall

(includes .25" bleed)

Onsite Exhibitor Directory Ads
The Onsite Exhibitar Directory is the attendee resource for exhibitor information. It features the Exhibit

Hall floor plan, list of exhibitors, Technical Workshops, and Product Display Showcases. This piece is stitched
inside the Final Program.

Cost to sponsor inside front cover or inside back cover is $1,250 each.
The back cover ad spot is $1,500.
The front cover banner ad spot is 52,500.

Interior full-page, full-color ad spots are also available. The cost is $1,000 each.

Onsite Exhibitor

. Inside back cover Front cover banner
Directory Ad 6.25" wide x 9.25" tall 6.25" wide x 1.75” tall
Specifications (includes .25” bleed) (includes .25 bleed)
Due by November 29, 2013

Back cover Interior full-page ads
Inside front cover 6.25" wide x 9.25” tall 6.25" wide x 9.25" tall
6.25" wide x 9.25" tall (includes .25” bleed) (includes .25" bleed)

(includes .25” bleed)

Artwork submissions must be in
full-color PDF format, 300-600 dpi.

Refreshment Break

What better way to capture attendees’ attention than with food and drink? Sponsor a soda and coffee break
and you are sure to be appreciated by attendees. A sign thanking your company for its generous sponsorship
will be placed next to the break station. There are refreshment breaks available for sponsorship on Thursday
afternoon and Friday afternoon.

Cost to sponsor a break is $1,500 each.



Opening Session Continental Breakfast

The Opening Session is the first gathering of the education program. Attendees are always grateful for a
continental breakfast to enjoy along with it. This includes a sponsor recognition sign.

Cost to sponsor is $2,000.

Welcome Banner

Your company logo could be the first sight for attendees upon their arrival at the Annual Meeting. What
better way to feature your company’s logo? This banner will be strategically placed to optimize visibility to
all conference attendees.

Cost to sponsor is $2,300.

Registration Column Covers

Wrap your name and logo around a column in the meeting registration foyer. Every attendee will see your
name as they register, attend education sessions, and go to the Exhibit Hall-that’s prime visibility! Each
four-sided image area is 37" wide x 50” high. There are only four columns available, so don’t delay!

Cost to sponsor is 5650 per panel.

Reusable Travel Mugs or Water Bottles

Place your logo on an official travel mug. Travel mugs are distributed during Academy Annual Meeting
breaks. Attendees may take their reusable mugs to education sessions, to visit the Exhibit Hall, and bring
home with them. Your company’s official travel mug offers an environmentally-friendly way for attendees to
fill up on coffee.

Cost to sponsor is $5,500. (Includes one color imprint. Contact Diane Ragusa for cost associated with addi-
tional colors.)

Exhibit Game Card

Add a little fun to the attendee’s Exhibit Hall experience by participating in the Exhibit Game Card
competition—an effective tactic to boost traffic to your booth or table. Participating exhibitors mark
attendees’ game cards when they visit your booth or table. Game cards are deposited in a designated area
for a grand prize drawing. The Academy will provide all cards and stickers.

Cost to sponsor a square on the card is 5200.

Special Delivery

Put yourself at every attendee’s door: deliver your pramotional material directly to each attendee’s guest
room with this unigue sponsorship opportunity.

Cost to sponsor a delivery varies. Please contact Diane Ragusa at (202) 380-3663 for information.

Submitting Your Academy Exhibit Space Contract is Easy.
1. Sign up at the Orlando meeting (February 20 - 23, 2013).

2. Submit your Exhibit Contract online.
Visit the Academy’s official Annual Meeting website, www.academyannualmeeting.org.
Select “Exhibitor Infarmation;” select “Exhibit Space Contract Online;” print receipt for your records!

3. Mail or fax in your Exhibit Space Contract.
Submit your completed contract with check, Visa, MasterCard, or American Express information to:
American Academy of Orthotists and Prosthetists, Attention: Exhibits, 1331 H St., NW, Ste. 501,
Washington, DC 20005 or fax to (202) 380-3447. Payment must be submitted with contract to reserve
space and sponsorship.




Company Video Ad

One of the Academy’s most popular sponsorship opportunities is
the company video ad. Your company sales or training video will be
screened four times daily (Thursday through Saturday) in the
Product Display Showcase located in the Exhibit Hall.

Cost to sponsor is $500. Videos must be supplied on a standard DVD
using Windows applications such as Roxio Creator or iMovie/iDVD
for Mac OS X.

Conference Bag Insert

Put your must-see promotional material directly into the hands of
each attendee by including it in the official conference
registration bag. Insert must be no larger than an 8.5” x 11"
double-sided piece. If you would like to add a gift or product to the
registration bags, contact the Academy office for pricing.

Sponsor supplies item and it is subject to approval by the
Academy. Limited to one piece per exhibitor and limited to five
SpONsors.

Cost to sponsor is 52,500 for exhibiting companies.

Cost to sponsor is $5,000 for a non-exhibiting company.

Virtual Signage

Place your full-color logo and message on a digital display
monitor in the Hyatt Regency Chicago. These electronic monitor
displays provide attendees with meeting information and
locations throughout the conference.

Cost to sponsor single monitor/single image is $500.

Cost to sponsor four monitors/single image* is $1,500.

A different image can be displayed on each monitor in up to four
locations.

Cost to sponsor four monitors/two images each is 52,000.

To display more than two images on four monitors contact Diane
Ragusa at dragusa@oandp.org for information and pricing.

Closed Circuit Hotel Channel

Use the Hyatt Regency Chicago’s in-house television channel to
market your products and services to all hotel guests. You can show
your latest commercial product information, demonstrations, or
provide a tour of your facility. Videos will run either Thursday or
Friday night.

Cost to sponsor is 53,000 for one night.

Journal of Proceedings

The proceedings are made available online and offer lifetime
exposure because they include all of the abstracts submitted by
Annual Meeting presenters. Your company’s logo will appear on the
first page of the online document. You may also include a one-page
8.5” x 11" full-color ad that will appear directly after the title
page. The ad is subject to approval by the Academy and must be
submitted in PDF format.

Cost to sponsor is $2,500.

Exhibit Hall Hours*
Wednesday, February 26
6:00 pm - 7:30 pm

Thursday, February 27
11:00 am - 5:00 pm

Friday, February 28
11:00 am - 5:00 pm

Saturday, March 1

8:00 am - 12:00 pm

*Subject to change as program
develops.

Hotel Information
Hyatt Regency Chicago
151 East Wacker Drive
Chicago, IL 60601
(312) 565-1234

Official Decorator
Shepard Exposition Services
603 W. Landstreet Road
Orlando, FL 32824

Additional Exhibit and

Sponsorship Information
The Academy would be happy
to answer any questions you
may have about Academy
Annual Meeting sponsorship
opportunities.

Feel free to contact Diane
Ragusa or Peter Rosenstein by
phone at (202) 380-3663 or by
email at dragusa@oandp.org.

The information contained in
this prospectus is subject to
change. Please contact us for
the most up-to-date exhibiting
information, or visit our Annual
Meeting website
www.academyannualmeeting.org.




Academy Partner Program

Our Partners are truly valued members of the Academy family. Their commitment to the Academy
and its mission to promote professionalism, education, and research is key to our success. Partners
receive high visibility during the marketing and promotion of the Annual Meeting, as well as onsite
during the meeting. Your Partner status with the Academy affords you the following complimentary
marketing opportunities:

Special Recognition—Partner companies will be listed in the Academy TODAY and in an Academy-
sponsored ad in The O&P Edge prior to the meeting. All partners will be recognized at the Acad-
emy’s Opening Session. Special signage or a balloon bouquet at your booth will identify your com-
pany’s commitment as a Partner.

Increased Traffic—Partners automatically qualify as a sponsor of the Exhibit Game Card designed to
attract more visitors to your booth. Attendees visit your booth to receive a sticker on the Exhibit
Game Card included in each registration bag. Completed cards are entered into a special prize
drawing.

Ad Enhancement—Gold and Silver packages include a 50-word feature ad for your product or ser-
vice in the Final Program and the Onsite Exhibitor Directory.

Gold Partnership status is the highest level of Academy partnership. Gold Partners receive the

following benefits:

« Gold Partner status highlighted in the Session Preview.

« A 50-word feature about your company or product in the Preliminary Program.

« Recognition in a Partner press release featured on the Academy’s website.

= A 50-word feature about your company or product and logo on the Academy’s website.

= A 50-word feature about your company or product and logo in the Final Program.

= A 50-word feature about your company or product and logo in the Onsite Exhibitor Directory

« Company directory listing highlighted in the Onsite Exhibitor Directory.

= Exhibit Game Card sponsorship.

« Company video ad.

» TWO additional complimentary exhibitor meeting registrations.

« Recognition in the attendee registration confirmation letter.

» Recognition during the Opening Session of the Annual Meeting.

« Company logo displayed on the Academy Annual Meeting official website.

« Acknowledgement in the Academy TODAY, The O&P Edge, and the Academy ADVANTAGE
e-newsletter.

« Complimentary one-time use of the list of Annual Meeting attendees prior to the meeting.

« Complimentary use of the 2014 Annual Meeting Marketing Tool Kit.

The Gold Partner qualifying investment is $12,000.

2013 Academy Gold Partners

ALPS SOUTH OSSUR AMERICAS, INC.
ENDOLITE OTTOBOCK

THE FILLAUER COMPANIES, INC. SPS

FREEDOM INNOVATIONS TOWNSEND DESIGN
KNIT-RITE INCORPORATED wiLLOWWOOD™
ORTHOCARE INNOVATIONS




Silver Partnership status affords you the following complimentary marketing opportunities:
» Recognition during the Opening Session of the Annual Meeting.

» Listing and logo on the Academy Annual Meeting website.

» 50-word feature about your company or product in the Onsite Exhibitor Directory.

» Complimentary one-time use of the list of Annual Meeting attendees after the meeting.
» Exhibit Game Card sponsorship.

» Recognition in a Partner press release featured on the Academy’s website.

» Company directory listing highlighted in the Onsite Exhibitor Directory.

» Complimentary use of the 2014 Annual Meeting Marketing Tool Kit.

The Silver Partner qualifying investment is $7,500.

2013 Academy Silver Partners

AETREX WORLDWIDE, INC. EURO INTERNATIONAL

ALLARD USA FRIDDLE'S ORTHOPEDIC

AON AFFINITY APPLIANCES, INC.

BECKER ORTHOPEDIC OPIE SOFTWARE

BIOM OPTEC

CASCADE ORTHOPEDIC PEL SUPPLY COMPANY
SUPPLY, INC. SPINAL TECHNOLOGY, INC.

COLLEGE PARK INDUSTRIES, INC. STEEPERUSA

COMFORT PRODUCTS, INC.

DAW INDUSTRIES, INC.

Deadlines

Attention Gold & Silver Partners—Please note the following deadlines:

Listing and link on the Academy’s website
Please submit your logo in .jpg format (300-600 dpi) and your web address to
dragusa@oandp.org immediately.

50-word feature

Please submit your feature highlighting your company’s product or service to be printed
in the Academy’s Onsite Exhibitor Directory to dragusa@oandp.org.

Submissions must be received by July 5, 2013.

Company video ad

(Gold Partners Only)

Please send DVD submission no later than January 4, 2014, to the Academy/Attention:
Exhibits, 1331 H St., NW, Suite 501, Washington, DC 20005.




2013 Academy Annual Meeting Exhibitors

5280 Prosthetics, LLC

Ability Dynamics

Acor

Advanced O&P Solutions

Aetrex Worldwide, Inc.

AIN Plastics

Airlite Plastics

Alimed, Inc.

Allard USA

Allied Plastic Supply

Alps South

Alternative Prosthetic Services, Inc.

American Academy of Orthotists &
Prosthetists (The Academy)

American Board for Certification in

Orthotics, Prosthetics & Pedorthics, Inc.

{ABC)

American Central Fabrication

American Orthopedics Manufacturing
Corporation

American Orthotic & Prosthetic
Association (AQPA)

American Plastics

American Prosthetic Components, LLC

Amfit, Inc.

Anatomical Cancepts, Inc.

Aon Affinity

Apis Footwear Company

Arizona AFO, Inc.

ARTech Laboratory, Inc.

Aspen Medical Products, Inc.

Atlantic Rim Brace Manufacturing
Corporation

B&G Rehab, Inc.

Barr Foundation (The)

Becker Orthopedic

biodesigns, inc.

BiOM

BieSculptor

Birkenstock USA, LP

Bledsoe Brace Systems

Board of Certification/Accreditation,
International (BOC)

Bolt Systems, Inc.

Bort-Swiss Orthopedic Supply

Boston Brace, Inc.

Brainier Custom Molded Shoes

Bremer Group (The)

Brightree, LLC

BT5 Bicengineering

Bulldog Tools

Cadence Biomedical

Cailor Fleming Insurance

Carl Caspers Consulting/EMS

Cascade Dafo, Inc.

Cascade Orthopedic Supply, Inc.

Clinical Education Concepts

College Park Industries, Inc.

Comfort Products, Inc.

Corflex, Inc.

Coyote Design & Manufacturing

Creative Components

Custom Composite Manufacturing, Inc.

Cyberkinetics

Cybertech Medical

Darco International

DAW Industries, Inc.

Delcam

DeRoyal Industries

DJO Global

Dr. Comfort

Drew Shoe Corporation

Dr. Jill's Foot Pads

Endolite

ESP, LLC

Euro International

Fabtech Systems

Fillauer Companies, Inc.

Florida Brace Corporation
Footmaxx

Frankford Leather Company, Inc.
Fred's Legs, Inc.

Freedom Innovations

Friddle's Orthopedic Appliances, Inc.

FSU High-Performance Materials Institute

Futura International

GAITRite - CIR Systems

Grace Prosthetic Fabrication, Inc.

Guard Industries, Inc.

Hanger

Hapad, Inc.

Hartford Walking Systems

Hersco Ortho Labs

Hutnick Rehab

Infinite Technologies Orthotics and

Prosthetics

Jerry Miller 1.D. Shoes

JMMR, Inc. Simplicity Systems

JMS Plastics Supply

Juzo

Kinetic Research

Kingsley Manufacturing Company

KISS Technologies, LLC

Knit-Rite, Inc.

LADON Systems

LEEDer Group, Inc.

Lenjoy Medical Engineering, Inc.

Leonard Industries

Levy & Rappel, Inc.

Liberating Technologies, Inc.

Lippincott Williams & Wilkins/Wolters

Kluwer Health

MatPlus, Inc.

Maximum Mability, Inc.

Medi USA

Medicare Contractors

weditech Group, LLC

MIH International

Nabtesco Proteor-USA

Mational Association for the
Advancement of Orthotics &
Prosthetics (NAAOP)

MNational Commission on Orthotic &
Prosthetic Education (MCOPE}

New Options Sports

North Sea Plastics, Ltd.

O&P Business News and Healio.com By
SLACK Incorporated

OandP Study Guides, LLC

OPAF & The First Clinics

OPIE Software

OPTEC USA

Orfit Industries America

Orthocare Innovations

Crthofeet, Inc.

Orthomerica Products, Inc.

Orthotic and Prosthetic Equipment
Corporation

Orthotic and Prosthetic Group af
America (OPGA)

OrtoTEK Ortopedi Ltd., 5ti.

{issur Americas, Inc,

Ottobock

Pedifix Footcare Company

PEL Supply Company

Pine Tree Orthopedic Lab

PMT Corporation

Prosthetic Design, Inc.

Prosthetics Research Specialists

Pro-Tech Orthopedics

ProtoKinetics, LLC

Provel, Inc.

PW Minor

R&B Medical Distributors, LLC

Redi-Thotics

Renia GmbH

Restarative Care of America

Royal Knit, Inc.

RX Textiles/SPT Technology

Silipos

Sky Medical, Inc.

SoleTech, Inc.

Spinal Innovations

Spinal Solutions

Spinal Technology, Inc.

SPIO

SPS

ST&G USA Corporation

St. Petershurg College

SteeperUSA

STS Company

SureStep

Swede-0, Inc.

Symmetry Prosthetics

Tamarack Habilitation Technologies

The O&P EDGE

The Ortho Remedy, Inc.

Tidwells Orthotics

Tillges Technologies, LLC

Touch Bionics

Townsend Design

TRS, Inc.

Trulife

U.5. Orthotics

UCO International

Ultraflex Systems, Inc.

Viscent Orthopedic Solutions

Yorum Research Corporation

VQ OrthoCare

WBC Industries, Inc.

WillowWood™
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