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Dear Colleague,

Join us in April as national and regional health plan executives

convene to discuss their responses to ACA implementation and initiatives.
Hear thinking around the gradual paradigm shift in customer base,
impacts of payer-provider consolidation, approaches to transparency,

and traditional and mobile vehicles for consumer engagement.

Executives share strategic insights that help:

¢ Determine how the health care funding shift from employer to
individuals and families affects your organization

e Set your organization up for success with strategies to evolve business
and product design in an exchange-based environment

¢ Refine member engagement and experience to attract new clients and
retain current clients

¢ Define and implement new outreach strategies — Next generation
customer care, mobile, and embracing a “retail” model

I urge you to join the conversation at what is sure to be a productive and
informative meeting.

Best Regards,

/1?74/0 Custilly

Megan Castilla
Executive Director
11th Annual World Health Care Congress

Listen to WHCC faculty interviews at @WHCCevents
www.worldhealthcarecongress.com/

. #WHCC14
Speakerinterviews

¢ Executive Vice Presidents, Senior Vice
Presidents, and Vice Presidents of:

— Consumer Engagement
— Marketing

— Innovation

— Product Management
— Benefit Design

— Business Operations
— Member Acquisition
— Member Retention

— Member Relations

— Public Relations

— Population Health

— Disease Management
— Strategy

— Market Development

This summit also benefits consultants,
technology vendors, PBMs, Disease Management/
Health Promotion/Wellness companies, and life
sciences organizations collaborating with the
above audience.

[ Join our group
m The World Health Care Congress Networking Group

WHCC PLATINUM SPONSOR

Teleperformance, the worldwide leader in multichannel customer experience management, has been serving companies around the

N\
@ Teleperformance world for more than 35 years. Located in 46 countries, with more than 138,000 employees, providing support through voice, digital
Transforming Passion into Excellence channels, social media and face-to-face interactions, analytics services and back-office operations.

MAXIMIZE YOUR NETWORKING OPPORTUNITIES AT THE WORLD HEALTH CARE CONGRESS

» Meet Key Players in Your Target Market e Take Advantage of 1-on-1 Sponsor/Attendee Meetings Facilitated On-Site

CAPTURE A TRUE ROI THROUGH SPONSORSHIP OF THE FOLLOWING:
Executive Tracks ® Keynote Sessions ® Networking Cocktail Reception e Breakfast Symposia
Market Insight Series ® Luncheon e Executive Networking Participant and Networking Breaks

If you are interested in Sponsorship and Executive Networking opportunities, please contact:
David Karp, Manager, Business Development e Email: David.Karp@worldcongress.com e Phone: 781-939-2468
Bernie Weiss, Vice President, Business Development e Email: Bernie.Weiss@worldcongress.com e Phone: 781-939-2502

TO REGISTER, PLEASE VISIT: WWW.WORLDCONGRESS.COM/WOMEN e CALL: 800-767-9499 * EMAIL: WCREG@WORLDCONGRESS.COM



MONDAY, APRIL 7, 2014

i | Registration Open Networking Breakfast

s1oan- 1 Gongress Welcome and Chairperson Remarks

8:40am
§ Susan Dentzer
Senior Policy Advisor
ROBERT WOOD JOHNSON FOUNDATION

o | KEYNOTE: The Next Phase of Implementation: ACA Status Update

¢ Policy updates and preliminary data based on implementation rollout

e |essons from initial consumer enroliment ¢ Government initiatives to refine and optimize processes in the next six months
. Christopher Van Hollen, JR.

U.S. Representative, STH CONGRESSIONAL DISTRICT, MARYLAND

Member, HOUSE BUDGET COMMITTEE

saam” | KEYNOTE: Journey toward Health Care Transformation: A Candid Discussion on the Impacts of Reform

¢ Microeconomic impacts of reform and the growth of private insurance exchanges on the business of delivering health care
o Stakeholder approaches, levels of engagement/commitment, and success measures

e Significance of expansion, public marketplaces, and emerging private exchanges

e (Critical shifts in business and product design to succeed in an exchange-based environment

Robert Pearl, MD Richard Sanchez, MD Moderator:

Executive Director and Chief Executive Senior Vice President, ! Susan Dentzer

Officer, THE PERMANENTE MEDICAL Chief Medical Officer Senior Policy Advisor
GROUP, KAISER PERMANENTE MOLINA HEALTHCARE, INC. ROBERT WOOD JOHNSON
Contributor, FORBES FOUNDATION

9:50 am - =
x| Concurrent Market Insights

Achieve Price and Performance Transparency to Reduce Costs in the Health Care Supply Chain
Achieve Member Satisfaction during Enroliment through Data Integrity Finfogix
Case Study: Technology-Enabled Business Transformation M heaithedge

Refer to website for Session Details — If you have a product or solution that you would like to showcase in the Market Insight discussions, please contact us.

a7 Navigate the Trend Toward Defined Contribution and Private Online Marketplaces

e Changes in health care funding and distribution via private exchanges
e |mpacts on traditional risk pooling strategies
* Five year view of distribution landscape: Who will go away and who will enter?
Aneesh Kumar . “ Todd Hixon Additional Thought Leaders TBA
Head, Consumer Engagement -~ Founder and
g Strategy L% Manging Partner
\‘t AETNA \=¥| NEW ATLANTIC VENTURES
11:20am -

ospn | OPtimize Member Engagement and Experience to Meet the Needs of the New Health Care Consumer
¢ Move to “retail” design to meet the needs of a consumer-driven health care system e New ways payers should be reaching consumers

¢ Wellness and fitness applications and strategies to drive behavioral change ¢ Next generation customer care and advocacy
¢ Changes to member experience: Make health care more convenient with self-service and online shopping
Donna K. Lencki Rich Macha Paul Nutting Moderator:
Chief Marketing Officer Executive Divisional Vice President, Debra Richman
CAPITAL BLUECROSS Vice President, Strategic Customer Experience Senior Vice President,
Healthcare Accounts HEALTH CARE SERVICE Healthcare Business
TELEPERFORMANCE CORPORATION Development and Strategy,

Additional Thought Leaders TBA e ARRIS INTERACTIVE

}2235‘)%"‘ =l Luncheon in the Executive Networking Lounge

ssm | Empower Members with Pricing Transparency Tools: Programs Poised to Impact the Cost Curve

e Explore price transparency efforts that help reduce costs and inform patient decision making
e Understand progress, operational considerations, and current impacts

Thought Leaders TBA

TO REGISTER, PLEASE VISIT: WWW.WORLDHEALTHCARECONGRESS.COM e CALL: 800-767-9499 e EMAIL: WCREG@WORLDCONGRESS.COM



o '"" | Personalized, Data-Driven Approaches to HIX Consumer Engagement
¢ Help consumers successfully adapt to recent health care reform rules and regulations through tailored HIX communication strategies
¢ Understand membership profiles early to drive appropriate enroliment and utilization of plan resources
¢ Drive consumer behavior on the clinical and satisfaction topics that impact key quality measures
o Create lifetime member value through data-driven approaches that improve satisfaction and retention
Katie Catlender Brad Wolfsen Moderator:
Vice President, Operations, Executive Director, John Shagoury
NEIGHBORHOOD HEALTH PLAN Exchange Solutions President and CEO
bswift ELIZA CORPORATION
ggg Em ~ |  Refreshment Break in the Executive Networking Lounge
3:45pm - - o
wsm | KEYNOTE: Connect and Share Data Responsibly to Transform Care Delivery
¢ The delicate interplay between government, vendor, provider, and patient goals in privacy and security
e Approaches to sharing clinical trial data to foster and drive scientific discovery
¢ Data analysis and connectivity at the patient, provider system, and reimbursement level to improve outcomes and support value-based care initiatives
o Requirements of privacy and security rules and their impact on industry, covered entities, and patients
John Castellani Dave Levin, MD Joy Pritts, JD Peter Tippett, MD
President and Chief Executive Chief Medical Chief Privacy Officer Chief Medical Officer,
Officer, PHARMACEUTICAL & nformation Officer OFFICE OF THE Vice President,
RESEARCH AND CLEVELAND CLINIC NATIONAL Innovation Incubator
MANUFACTURERS OF HEALTH SYSTEM COORDINATOR FOR VERIZON
AMERICA (PhRMA)
Former President and HIT, HHS
Chief Executive Officer Moderator TBA
BUSINESS ROUNDTABLE
4:45pm- - - a -
s | KEYNOTE: Partnerships and Collaborations Evolving the Health Care Business Model
o Examine the strategic thinking behind partnerships and collaborations: How are leaders from all sectors of health care positioning initiatives
for optimal uptake and success?
¢ Understand current efforts between sectors to support the move toward value and quality
Victor Dzau, MD Daniel J. Hilferty J. Knox Singleton
President and Chief Executive Officer President and Chief Executive Officer
DUKE UNIVERSITY MEDICAL Chief Executive Officer INOVA HEALTH SYSTEM
CENTER AND HEALTH SYSTEM; INDEPENDENCE BLUE CROSS
Chancellor for Health Affairs
DUKE UNIVERSITY; Member, Diane P. Holder Moderator:
Board of Health Governors; Chair, Executive Vice President Anita Brikman
Global Agenda Council on » UPMC; President Senior Vice President, Office of
Personalized and Precision Medicine UPMC INSURANCE SERVICES DIVISION Strategic Communications
WORLD ECONOMIC FORUM President and Chief Executive Officer NATIONAL HOSPICE AND
UPMC HEALTH PLAN PALLIATIVE CARE ORGANIZATION
gig Em - Opening Night Reception in the Executive Networking Lounge
TUESDAY, APRIL 8, 2014
;?g :2 - Registration Open Breakfast in the Executive Networking Lounge
ggg :m “|  Congress Welcome
8:05am- A
s | Opening Remarks
Craig Keyes, MD
Global President, Health Information Solutions;
Chief Executive Officer
ALERE HEALTH
SUMMIT Booz & Company is a leading global management consulting firm focused on serving and shaping the senior
m& o agenda of the world’s leading institutions. Drawing on the talents and insights of more than 3,000 people in 58
SPONSOR C (J offices around the world, we help our clients achieve essential advantage by working with them to identify and
build the differentiating capabilities they need to outperform. For more information, please visit www.booz.com.
SUMMIT Alere Health is part of the health information solutions business of Alere, Inc. By developing new capabilities in near-patient diagnosis,
SPONSOR/ monitoring and health information technology, Alere enables individuals to take charge of improving their health and quality of life at
WHCC GOLD home. As a leading expert in behavior change, Alere Health supports individuals by aligning the right resources and action plans to build
SPONSOR pathways to desired outcomes and optimal living. Learn more at www.alere.com

TO REGISTER, PLEASE VISIT: WWW.WORLDHEALTHCARECONGRESS.COM e CALL: 800-767-9499 e EMAIL: WCREG@WORLDCONGRESS.COM




8:10am-

KEYNOTE: Implement Disruptive, Sustainable Change in Health Care

8:40 am
o Delivering on the promise of genomics and targeted treatments in clinical decision support
¢ |mplementing next gen HIT cloud-based platforms for coordinated care, population management, and real-time data integration
Patrick Soon-Shiong, MD Moderator TBA
Chairman and Chief Executive Officer
NANTHEALTH
8:40am- - = . . . A 0
onam | KEYNOTE: Furthering the Cost Conversation: How Do We Save Money while Delivering High-Quality Care?
o Approaches to reduce cost for employers, patients, providers, and payers
¢ Implementing (and paying for) money-saving measures
¢ Providing cost transparency in the system
Bob Kocher Shawn Leavitt William Joseph M. Moderator TBA
Partner, VENROCK; Senior Vice Winkenwerder, Zubretsky
Former Special President, Global Jr., MD Senior Executive Vital beci
Assistant to the Benefits President and Vice President, €itel Deciions
President for Health COMCAST Chief Executive Head of National
Care and Economic NBCUNIVERSAL Officer Businesses, Formel ¢ companion
Policy, NATIONAL HIGHMARK INC. Chief Financial A SERCES
ECONOMIC COUNCIL Officer, AETNA
?;g;g‘m‘ Refreshment Break in the Executive Networking Lounge
paan-| Concurrent Market Insights
Advanced lliness: Revolutionizing the Care Value Proposition
Managing Your Technology Portfolio: The Things You Should Know
Refer to website for Session Details — If you have a product or solution that you would like to showcase in the Market Insight discussions, please contact us.
it | Moving from FFS to Value-Based Care: Is There a Viable Intermediate Model?
¢ Review current and needed payment innovations
¢ Explore product or service level capitation: What is the payment innovation journey? Where are we going in terms of assigning risk?
Gary Ahlquist Additional Thought Leaders TBA
Senior Vice President, Global Health
B00Z & COMPANY
i | Accountable Care: What Does Effective, Sustainable Care Coordination Look Like?
¢ Explore the current care redesign landscape including efforts toward clinic innovation and moving risk to the delivery system
e Examine the health plan role in the context of an accountable care model: How can health plans reign in costs and what methods are currently in use?
¢ Understand the impacts of market consolidation among and between plans and providers
Jayanth (Jay) Godla Stephen H. Nolte Moderator TBA
Executive Vice President, Chief Strategy Officer
Chief Strategy Officer SUTTER HEALTH PLUS
HIGHMARK INC.
;%g%fnm | Luncheon in the Executive Networking Lounge
g?g gm " | Afternoon Keynote Introductory Remarks
2:10 pm - - . A - A
s | KEYNOTE: The Changing Stakeholder Landscape: A Look at Provider Consolidation, Alternatives,

and Risk Management
¢ Financial and clinical alignment of physicians to change care practices e Disruptive forces that provide alternatives to the trend of consolidation
o Thinning line between provider and payer groups ¢ Employment models and practice redesign to improve care

Peter B. Angood, MD Tom X. Lee Moderator:

Chief Executive Officer Founder and Brain Kelly
AMERICAN COLLEGE OF PHYSICIAN Chief Executive Officer Editor and Chief
EXECUTIVES (ACPE); Former Chief 4 2 ONE MEDICAL GROUP W Content Officer
Safety Officer, THE JOINT U.S. NEWS &
COMMISSION WORLD REPORT

TO REGISTER, PLEASE VISIT: WWW.WORLDHEALTHCARECONGRESS.COM e CALL: 800-767-9499 ¢ EMAIL: WCREG@WORLDCONGRESS.COM




310 pm-

wom | KEYNOTE: Consumer Engagement: Where Does It Matter?
o Motivate consumers to engage with your brand by determining what results in reduced costs or improved outcomes
¢ Discuss how to differentiate your brand meaningfully as products become more standardized

¢ Gauge the role of employers in driving behavior change o Examine retail segmentation, patient engagement, and wellness initiatives
Jo Anne Anderson Bert Marshall Robert 0’Brien Moderator:
Executive Vice President, W President Executive Vice President, ~ -9 Margaret E. 0’Kane
g Healthcare Practice BLUE CROSS AND : Health Plan Division R President, NATIONAL
\ TELEPERFORMANCE BLUE SHIELD OF ‘j GROUP HEALTH COMMITTEE FOR QUALITY
TEXAS (BCBS TX) COOPERATIVE ASSURANCE (NCQA)
Board Member, FOUNDATION
FOR INFORMED
DECISION MAKING

410 pm- = - - o
5:10,'§m KEYNOTE: Technology Innovations Enabling Scalable and Sustainable Care Redesign
e Strengthening the link between innovation and strategy

e Balancing innovation with need: Realizing the benefit of technology investments in increased outcomes or reduced costs

¢ Technology that enables sustainable and scalable, consumer-focused models of care

o Systems implementation and integration for truly connected care

Molly Joel Coye, MD Steve Schuckenbrock Charles W. Sorenson, MD
Chief Innovation Officer President and Chief Executive Officer =W President and Chief Executive Officer
UCLA HEALTH SYSTEM ACCRETIVE HEALTH INTERMOUNTAIN HEALTHCARE

.

Additional Thought Leaders TBA

510 pm-

610 pm Reception in the Executive Networking Lounge

WEDNESDAY, APRIL 9, 2014
7:30am-

Zgg gm B Registration Open 800 am Networking Breakfast
ggg :m " |  Opening Remarks
8:05am -

9.05.am KEYNOTE: Assess the Value of Wellness Programs for Both the Employer and Employee
e What is the ROI of wellness programs versus the cost of doing nothing?
o \What parameters and culture support success?
o What can we learn from failed attempts?
/ James Wells Additional Thought Leaders TBA
Executive Officer
% PUBLIC EMPLOYEES’ BENEFITS
PROGRAM (PEBP)
‘- | KEYNOTE: Prepare to Meet Shifting Needs with Strategic Population Health Management

o Multi-stakeholder view of critical population shifts and trends impacting health and health care
¢ |mplications and strategies for risk stratification and disease management design
¢ The role of providers, plans, employers, and others to impact at a population level while fostering healthy choices and accountability at an individual level

Jayanth (Jay) Godla John Mattison, MD Moderator: Additional Thought Leaders TBA
: Executive Vice President, Chief Medical Information Officer; Susan Reinhard, MD
% Chief Strategy Officer Assistant Medical Director, Senior Vice President
"\ HIGHMARK INC. KAISER PERMANENTE, i AARP PUBLIC POLICY
SOUTHERN CALIFORNIA INSTITUTE

fqoan- - KEYNOTE: Evidence-Based Outcomes for Value-Based Care

e Parallels in innovation from life sciences and Silicon Valley
¢ Gauging the impact on the cost curve from investments in prevention versus treatment
o |everaging personalized medicine to improve chronic disease treatment

G Todd Hixon 5 Robert E. Nesse, MD Moderator:
5 Founder and Manging Partner =8 Chief Executive Officer, MAYO GLINIC John Clymer
\ A% NEW ATLANTIC VENTURES W% HEALTH SYSTEM; Professor of Family Executive Director
h'ﬁ : Medicine, Mayo Medical School, MAYO CLINIC NATIONAL FORUM FOR HEART

Joseph C. Kvedar, MD DISEASE AND STROKE PREVENTION

Executive Director, Center for
Connected Health
' PARTNERS HEALTHCARE

Steven Shapiro, MD

Chief Medical and Scientific Officer;
President, Physician Services Division,
Executive Vice President, UPMG

TO REGISTER, PLEASE VISIT: WWW.WORLDHEALTHCARECONGRESS.COM e CALL: 800-767-9499 e EMAIL: WCREG@WORLDCONGRESS.COM



11:15am -

woopn | Goncurrent Market Insights

Fulfilling ACA Requirements: o
Creative and Cost Efficient Workforce Solutions to Meet Critical Clinical Staff Needs b

Refer to website for Session Details — If you have a product or solution that you would like to showcase in the Market Insight discussions, please contact us.

Zown-| LUNCHEON KEYNOTE ADDRESS: The Future of U.S. Health Care
John Kitzhaber Moderator TBA
Creator
OREGON HEALTH PLAN

1:30 pm Close of Congress

Registration Fee:

Register By 04/07/2014

Registration Fee:

Register By 04/07/2014

Package (Includes Flash Drive)
Health Plans

Package (Includes Flash Drive)
HR/Benefits Executives

Standard
Congress $2895.00 Congress $1295.00
Congress Plus Flash Drive $2994.00 Congress Plus Flash Drive $1394.00
Congress Plus Membership $3425.00 Congress Plus Membership $1645.00

Package (Includes Flash Drive)
Hospital and Health Systems

Package (Includes Flash Drive)

Package (Includes Flash Drive)

Congress $1895.00 Congress $1295.00
Congress Plus Flash Drive $1994.00 Congress Plus Flash Drive $1394.00
Congress Plus Membership $2245.00 Congress Plus Membership $1645.00

Package (Includes Flash Drive)

Congress $1295.00 Congress $395.00
Congress Plus Flash Drive $1394.00 Congress Plus Flash Drive $494.00
Congress Plus Membership $1645.00 Congress Plus Membership $745.00

Webcast Pricing

Register By
04/07/2014 for all
webcast pricing

WEBCAST
$995.00

WEBCAST Plus Flash Drive
$1094.00

Webcast Archive on Flash Drive

$995.00

*KEYNOTE RECORDINGS AVAILABLE:

The 4 GB Flash Drive includes: e Video

o All speaker presentation materials that have been submitted pre- and post-conference

Registered attendees may pre-order the flash drive any time prior to the start of the event for just $99.00!
The price will be $145 if you choose to order at the event, or if you cannot attend the conference you may purchase the live webcast for $995.

*A link and password to access the Closing Luncheon Keynote will be provided on the USB.

LIVE STREAMING WEBCAST:

Get mission-critical information and insight from top thought leaders from the comfort of your office.
The live webcast will stream in real-time from the event directly to your computer. It includes video
and audio. Webcast viewers actively participate in any Q&A sessions.

Top reasons to attend via webcast! Easy Ways to Register

e Save time and expense by eliminating travel ONLINE
* Participate as though you are there via live Q&A discussion worldhealthcarecongress.com
e Access presentations and teachings from health care industry leaders from the

comfort of your own office o PHONE

¢ |[mplement learnings and best practices immediately without waiting to return to the office
e Receive one year of archived internet access, available 24/7

800-767-9499
(+1 781-939-2400 outside the U.S.)

TO REGISTER, PLEASE VISIT: WWW.WORLDHEALTHCARECONGRESS.COM e CALL: 800-767-9499 e EMAIL: WCREG@WORLDCONGRESS.COM




w w w.worldhealthcarecongress.com

Registration Fee: Register By @ Substitution & Gancellation: Your registration may be transferred a7t of The 11th Annual

04/07/14 to a member of your organization up to 24 hours in advance of the conference. R ~AADC
Cancellations received in writing on or before 30 days prior to the start of the I: | ‘ ‘ ) I' ‘ ) H \ N
event will be refunded, less a $395 administrative charge. No refunds will be NGRESS Gonnecting and Preparing Leaders for Health Care’s Transformation
made after this date; however, the registration fee less the $395 administrative

charge can be credited to another World Congress conference if you register
within 6 months from the date of this conference. In case of conference y @WHGCGVGﬂtS

Standard
Hospital & Health Systems
Health Plans

N cancellation, World Congress’ liability is limited to refund of the conference
Academic registration fee only. World Congress reserves the right to alter this program #WHCGC14
2 : without prior notice.
HR/Benefits Executives o Satl fp ction & tood LISTEN TO 2014 WHCC SPEAKER INTERVIEWS:
atistaction Guaranteed: World Congress stands behind the quality .
Government of its conferences. If you are not satisfied with the quality of the conference, htp://www. w‘_,rldhea”hcamm” ress.com/
a credit will be awarded towards a comparable World Congress conference of Speakerinterviews

EARLY BIRD DISCOUNT - Fee for the conference includes welcome coffee, lunch, your choice.

reception, refreshments, and web-based conference documentation available pre-

and post-event through a password protected website. Please make checks (in U.S. World Congress PRSRT STD

funds drawn on a U.S. bank) payable to WC Research, Inc. 2 az)%uwrre]st'\n(}lf&rggl‘gs Park, Suite 5200 U.S. Postage
- PAID

(No personal checks accepted. Verification may be required for Hospital and Health
Systems/Academic/Government rate.) Please contact us should you have any Gallery
special needs.

©® VENUE INFORMATION:
Gaylord National Resort and Convention Center
201 Waterfront Street » National Harbor, MD 20745
Phone: 301-965-2000 « www.gaylordhotels.com/gaylord-national

g 5 2061 . ot 1 SPECIAL HOTEL RATE AVAILABLE FOR A LIMITED TIME:

Be sure to men-tion you.are with World Congress to receive this special rate! Pricing iS $ 2 8 6 _plUS $ 1 8 resp rt fee. cu t 0 ff da te iS 3 / 1 4 / 1 .4. .
O T RS O @ xccutue FREE o very 3 coegetes | II | Be sure to mention you are with World Congress to receive this special rate!
registered. All registrations must be made at the same time to qualify.

Easy Ways to Register

WEBSITE a~—w, PHONE
g. www.worldhealthcare ﬂ 800-767-9499
congress.com 781-939-2400
outside the U.S.

E-MAIL =y FAX
wcreg@worldcongress.com 781-939-2543
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